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All subscription orders, correspondence regarding subscription service, 
and change of address notices, together with your address label, should 
be sent directly to: 


AMERICAN MANAGEMENT ASSOCIATIONS, Order Services 
Box 319, Saranac Lake, New York 12983 


Please allow eight weeks for a change of address. 


Business books of other publishers may be ordered through AMA 


Just send AMA a check for the list price of the book you want plus $.50 for post- 
age and handling with the name of the book, its author and publisher, and your 
return address. (Publishers’ prices are, of course, subject to change without 
notice.) Your book will be shipped to you by bookpost. Allow three weeks for 
delivery. 


All S.A.M. and AMA members receive a 10 percent discount on the purchase of 
non-AMA books purchased through AMA if order is accompanied by payment. 
Payment must include a $.50 service charge per order. 


Make your check payable to the AMA Bookstore for convenient, one-step, 
through-the-mails ordering. Or order in person at 
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